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Our Need...
A call to action that iIs

Easier to understand, follow

Sustainable over time, audiences,
geography and science

Inspirational, allowing for
Individual creativity

Motivational, attainable
Conducive to overcoming barriers

Able to close the gap between actual
and recommended consumption




Our Goal

From To

Have to —)> Want to

Chore _> Pleasure

Lack of choice —} Bountiful variety
Only fresh ——Jp»  Fresh, frozen, canned,
dried, 100% juice




Consumer
Research Says...

Importance of fruits and veggies
Is universally understood

The challenge is convincing consumers
how much they should eat

5-9-13 was not achievable, thus
not motivating

The most compelling motivation

Is “it all adds up”
Make eating more fruits and veggies easy
Relieve guilt about not serving enough

Showcase the long-term pay off




Consumer
Research Says...

Attitudes toward, and usage of,
fruits and veggies vary greatly

Income and ethnicity affect motivations

There are few credible sources
of dietary information

Tonality is critical in motivating
moms to do more




What Will
Encourage More

Focus on small, achievable steps

Be realistic! Remind consumers
why they should eat more fruits
and veggies, in addition to nutrition

Be an ally to moms, the nutritional
gatekeepers who are more receptive
to new messages about their families’
well being, and reflect their values
and beliefs

Send a credible message that helps

moms overcome daily barriers
Promote abundant variety and great taste
Showcase all product forms

Spotlight how to serve creatively, within their
hectic lifestyles and households of picky eaters




What Will
Encourage More

The message must talk to mom
about taking care of her family

Keeping the family healthy

and happy, avoiding disease,
serving healthy meals, ensuring
a healthier future

Inspiration must focus on

Benefits of a healthy diet, wide variety
to choose from, cultural heritage,
a good source of energy




The New Call
to Action
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Communicates energy, feeling better,
bountiful variety, health, importance
of eating regularly
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Leverages

Strong, simple, positive



Comparing,

Then and Now

EAT 5tn A DAY

for better health

Functionally-based

Instructional

Constantly changing

Easy to imitate

Awareness program
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Emotionally-based
Inspirational

A stake in the ground
More ownable

Health initiative
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Change Americans’ attitudes and habits
so that they include fruits and veggies
at every eating occasion

Increase desirability of fruits and veggies

Offer practical strategies to help
Increase individuals’ ability to obtain
and prepare meals and snacks rich

In fruits and veggies




Fruits and veggies provide the unrivaled
combination of great taste, nutrition,
abundant variety and multiple

product forms

Eating fruits and veggies matters in
maintaining a healthy weight and
may reduce the risk of many diseases

All forms of fruits and veggies count —
fresh, frozen, canned, dried and
100% juice

Eating a colorful variety of fruits
and veggies provides a wide range
of valuable nutrients, like fiber,
vitamins and potassium

Every step taken toward eating more fruits
and veggies and getting more physical
activity helps families be at their best
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Behind X More

Produce for Better Health Foundation

The brand educator and steward, spreading the
word about Fruits and Veggies—More Matters™

Centers for Disease Control
and Prevention

The health authority and communicator, setting
standards for product labeling (fat, added sugars,
sodium, fiber), recipe recommendations




Partners Involved
In Development

American Cancer Society

American Diabetes Association

American Heart Association

California Department of Health Services
Centers for Disease Control and Prevention
National Alliance for Nutrition and Activity
National Cancer Institute

National Council of Fruit &
Vegetable Nutrition Coordinators

Produce for Better Health Foundation
Produce Marketing Association

United Fresh Fruit & Vegetable Association
U.S. Department of Agriculture

Food, Nutrition and Consumer Services
Research, Education and Economics
Marketing and Regulatory Programs
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Launching X mare

Official launch in March 2007 promotes
widespread awareness that encourages
behavior change

www.fruitsandveggiesmorematters.org

Mom-2-Mom

Getting kids involved

Chef tips, recipes, shopping advice
Easy and fun serving ideas

Replacing & & in retail, partnerships
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Completely transitioned by December 2008



Today

You are the first consumer
media to learn about
Fruits & Veggies—More Matters

We hope to

Educate You
(about the new call to action)

Inspire You
(eat more and write about the launch)

Feed You

(some of your favorites and some new flavors)



Helping More Americans Become Healthier

Really Does Matter
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